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1 979 Bay 2 =4

S SIE|oj: SO HIEO] T T A A EA0) 9] 719
2 gela Uobh ke e AASIES f5 9 ARSI Al JlsE v}
I QUekHan, 2012), wEbA] = wjtjol= FolETH A2 o|al SR 20l AAE 55t
A= T olqrissue)E K=l thoprtof gith et @] BHE vtjol= =S}
UHE AR S B 9 @451 o] & Bz A& JAskar Wl tioke AlAls|oF
(Kim, 2006) gtofl= E-okal efde vjtfo]o] ZH P4} thii Bid= A= #9 QA
2 o] glo] ZTEH LR WirEls|oj of2lg AHo|tseo, 2004), E3F BUE U
el Ht oS Al A WSk o st QIR 7t obe 2l ol A=
Al FEA AZdolut 484 52 £A7F UEhr = it

Frmr]o] 24 QIEUl 22kl A9 2]F(on-line journalism)o]2h= 22 #AFUA|0]
A A EokE =St U - 9 B A= FEe Al Qled(Kim & Kim, 2005)
AR ZAl 7)< (Information and Communication Technology, ICT) H0F2] o]-83} &5}

7|&-8 29 (Technology Acceptance Model, TAM)2 7H 2 A 8-S HojFE= o|2

.l

o)

o]th(Davis, Bagozzi & Warshaw, 1989; Venkatesh, Morris, Davis & Davis, 2003).
Davis(1989) 2] TAM2 A]~9-7\]-«] A 2+ O%H(percewed usefulness)i} |2+ g-o]A]

=, 3F59%E, o85S ol Wt

TAEFSHA] AL k= A A o] A7| = AAL(HEE, 2013) ©]o] Venkatesh & Davis(2000)=

7l ide] JFE A= oF Hess TFAX SE 7le-8 L (Extended

Technology Acceptance Model, ETAM)2 A|QF8l%itt, whaha] E o -Lojl A= ETAMS] &5

He2=A JREAS AAstarat gt
AEFEAL QEYloly YA EoA AlE %= aL

)31 (DeLone & McLean, 2003) ETAMS] LA ¥l X|ZHE -84
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BHE vtjolE F&2 o]gsh= HlE PAAES SR YolH 23 A(Naver Office)
I 27} 7171 E(KakaoTalk) HAIAE &-galo] AEXE 2 9 A6l F£ 187

57t 2Egt AREE] PAZ ATEANA SHS th (Table 13 2tk

Table 1, Demographics of samples

(N=187)
Categories Frequency(n) Percent(%)
Male 106 56.7
Gender
Female 81 43.3
High school students 75 40.1
Status College students 78 41,7
Taekwondo masters 34 18.2
Facebook 121 64.7
Instagram 14 7.5
Path
YouTube 27 14.4
Homepage and others 25 13.4
Total 187 100.0
9. RAFET
B oATe] RAMETE MRS ST HEAY THS ATEASH B4 353,

HAEFE 67, A 7844 458, A 8ol 453, 41F 45 B o8 % 475
= ZFste] F 25w o m AT B3 HAAHIEY = E S
Park(2012) 0] AEX]E =4 2 Holsto] AMRSI T 2| 2tE §-84] U
wE £ Park(2017)9] HEAE 4 H Hedsto] ARgsEiTh

3. A=TY B =S} AFE

2AETLS] BFES PR 9Iste] HelZ AQEAS AARE Fukt TR (Table 2)

O} 2l «2=515.511(p<.001), DF=199, CMIN/DF=2.591, CFI=937, TLI=927, SRMR=,037,



RMSEA=0922 YEl} Brown & Cudeck(1993), Hu & Bentler(1999)7} A|Qtst 7| &2 =
skl Q= AC=E et E3L Cronbach ogbE §3l RAMETS] 4125 &A% Aut

.928- 9512 UeR} AREE SR tH(Nunnally & Berstein, 1994),

Table 2, Validity and reliability of research tools

Measurement items Loading(A) SE AVE CR Cronbach o
Information quality 1 .789 .293
Information quality 2 854 243
Information  Information quality 3 .818 .300
. 698 1932 928
quality Information quality 4 726 614
Information quality 5 894 187
Information quality 6 1905 167
Perceived usefulness 7 .833 316
Perceived  Perceived usefulness 8 .857 .221
.785 .936 931
usefulness Perceived usefulness 9 .899 176
Perceived usefulness 10 924 132
Perceived ease of use 11 1920 140
Perceived ease Perceived ease of use 12 942 .099
.807 943 .937
of use Perceived ease of use 13 848 256
Perceived ease of use 14 854 268
Trust 15 .833 282
Trust 16 .909 161
Trust 776 .932 .929
Trust 17 .889 211
Trust 18 877 237
Intention to use 19 .885 191
Intention to  Intention to use 20 .920 .148 )
837 954 951
use Intention to use 21 1938 134
Intention to use 22 .900 172

x*=515.511(p¢.001), DF=199, CMIN/DF=2,591, CFI=937, TLI=927, SRMR=.037, RMSEA=092



4. A=A P

H 3L SPSS 18,03} AMOS 18,0 B4 5]7]%] T2 IS BHgslo] HlmRA 2ol
K[QEA, AF % F4], A 24 ARy B4 AAlste] AlmE A7

o ojuf, FAH oz 050I5k= HATATHa =.05).

TR mEoA 2w Bt AATH] f18ke] thS (Table 3) 1} Zo] efr=ef
HeE oIgt A} Yrls - 337~-.769, HEL - 015~- 6645 UER} HAHRI S 2
2319 3L (West, Finch & Curran, 1995) ARAA| B4 Ay} e Q 9lof| A ARatA|(.820
889, p(. 07} Q= A2 Yebgtow E3L AA 7 90lst2 Ueh thag-4l /gl

%Zﬂﬂ gl AR YERgTRelsha| ot AAE, 2011).

Table 3, Correlation analysis and normality of data

1 2 3 4 5
Information quality 1
Perceived usefulness .852% 1
Perceived ease of use .830** .873* 1
Trust .889* .869* .852% 1
Intention to use 820" .865** .881** 824" 1
Mean 3.959 3.943 4,067 3.854 4,033
Standard deviation .840 877 885 .896 1920
Skewness -.528 -.394 -.769 -.337 -.764
Kurtosis -.253 -.664 -.015 -.424 .033

"p¢.01, Note, 1=Information quality, 2=Perceived usefulness, 3=Perceived ease of use, 4=Trust, 5=Intention to use
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FZHPA A 2 o] iz gul 6 2 I -9 W (maximum likelihood: ML)& AR5} AL
HAAAT ?=553.462(p¢.001), DF=202, CMIN/DF=2.740, CFI=,930, TLI=.920, SRMR=040,
RMSEA=,097 YE} Brown & Cudeck(1993), Hu & Bentler(1999)7} A|etst A3t: 7| &S

S35,

2) MR 2 HEEY

£he (Table 4), (Figure 1)& euiarel AuE A7} Upuael X218 $-84, 2174
SolA], A1F] 9 o] gojele] IAE HAJH Aot} EFH —‘:}EiEﬂ]%](bootstrapping)
WS B5lo] AT So14S AAHSRCR olo] U A ofle} Lk

Table 4, Testing the structural equation modeling

Standard Standard  Standard Standard
Hypothesised relationship Coefficient CR™  Results direct indirect
total effect
(B) effect effect
Informati P ived
pip o oaten | rereeve 405 5.979% Supported 405 536 941
quality usefulness
Informati Perceived
i o ornaHen | fereee 860 13353 Supported 860 - 860
quality ease of use
pp  Fercetved Trust 1480  6.019% Supported 1,480 1.480
- — rusl O (&l -
usefulness ’ ’ ppo ’ ’
Perceived Perceived
2 o oved, rerewe 624 8259 Supported 624 . 624
ease of use usefulness
Perceived
H2-3 —  Trust -.507 -2.208"**  Supported -.507 .923* .416
ease of use
Intenti
H3 Trust — 0 o3 14,668 Supported 923 - 923
to use

P01, P05, x?=553.462(p{.001), DF=202, CMIN/DF=2.740, CFI=930, TLI=920, SRMR=,040, RMSEA= 097

e njt]efo] HREAL A7 §-84(B=.405, p(.ooD)e] §-2J3
= Aoz yeht 7Hd 11 AHE A B JEEES AZE §olA

o of



W 2§84 8 =536, pC.09)e] frolet ZHE L 9)
A2 A ZE gol (B =800, p{.001)°] F2J3F FaFS n]x|aL
S, Qe U wlelofe] A2 8L

]3] 2
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U= Aoz YEhy 7 2-12 A E =]l QIE Yl Bl nit]o] ] X2t §o]/d
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Aeiw]glom 2|2 golid& Al=(8=-507, p<.00D)l 27
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x0 Flr
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Informgtlon . Trust Intention
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f=.860" 8 =-507"
F= 9 PU: Perceived Usefulness
PECU PEOU: Perceived Fase of Use

Figure 1. Research model
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HHe t|tolE o]-&5h= o 8AES o]80] Boldt AlaHS B 83t AlaFle s Q14
3ol Q18L& onlskal 9t Anuar & Othman, 2010; Bae, Won & Cho, 2015; Park, 2017).
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Prediction of Intention to Use Internet Tackwondo Media
Using Extended Technology Acceptance Model

Park, Sung—Un (Shingyeong University, Associate Professor)

Abstract

This study aims to provide basic data related to the use of the Internet Tackwondo Media
by predicting and identifying the intention to use the media platform through the application
of the expanded technology acceptance model. Using the convenience sampling method, 187
Taekwondo media users were selected and asked to complete a 25-question survey, Data
analysis was conducted through frequency, reliability, confirmatory factor, and correlation
analyses, and structural equation modeling using SPSS 18.0 and AMOS 18.0 statistical software,
The results of the analyses led to the following conclusions: (1) information quality had a
perceived usefulness and ease of use and a significant indirect effect on perceived usefulness
through perceived ease of use; (2) The perceived usefulness of Internet Tackwondo Media
had a significant positive effect on trust, and perceived ease of use had a perceived usefulness
and a significant negative(-) effect on trust. Besides, perceived ease had a significant indirect
effect on trust through perceived usefulness (3) The trust of the Internet Taeckwondo Media
had a significant positive effect on the intention to use. In sum, it is possible to provide an
integrated model that can predict the intention to use Internet Tackwondo Media through the

application of the expanded technology acceptance model,

Keywords: Expanded Technology Acceptance Model, Internet Taekwondo Media, Intention to use
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