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Ahge] QIFEABH S4e TR (Table 1)} e,

Table 1. General characteristics of participants

Characteristics N %
Gender Male 230 71.9
Female 90 28.1
20 - 23 125 39.1
24 - 27 87 27.2
Age 28 - 31 41 128
32 -35 17 5.3
36 or more 50 15.6
High school graduate 153 47.8

Academic ,
Background Bachelor’s degree 146 456
Master, Doctor 21 6.6
less than 1 year 67 20.9
1 - 2 years 63 19.7
Carrer 2 - 3 years 41 12.8
3 - 4 years 23 7.2
4 years or more 126 39.4
less than 50 29 9.1
50 - 100 85 20.6
Students 100 - 150 96 30.0
150 - 200 66 20.6
200 or more 44 13.8
Total 320 100

2. ZAEA

2 Aol =] WiakAIR o] AH|
ZAA NG, Haae] vl gl B3t ATS
slo] 24} EE AEAS Aot AR BFL AT
E;ﬂtﬂ—l—] EH SE 5L LH_,_u};cﬂE] 25_‘%_'_%]—’ /ﬂu] ]‘5A

1>
2
5

4
109}, 22 AE 2083, ARAT ST, 5 6673
o= TSt HEY SEE Likert SHA HES AMS
shaier.

A, YHROA| 8L Jaworski, Kohil(1993)0] 7@slal
Park(2017)0] ARSSE AEXE B dATto] 9 424 - 1k
sto] ARgsRglch WRuAR Y sheladle e 7w
FAAY 429, ALY 78, WEAFUA A
788 & 25EFgo R LA

S, MBIAAFAL Lytle(1994)7} 7ALBELL Park(2008)
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o] AJAeE HEXE &85l E ¢ Lo WA 47 KOl Table 2. Internal Marketing EFA
sto] ARESEITE AR ARG 10589 T gelos Internel Educaton  Delegation of  Management
“LAstelt) Communication ~ Training Authority Support
A, ZZIA RS2 Organ(1988)©] 7|eFé}al Podsakoff, e 742 22 01 173
I-C1 696 243 .288 .323
Mackenzie(1991)7} AFE-3F AEX|E E o] dhA| 4= L4 665 320 262 101
. Bokato] AMLatdTy 2 UEE] 519 Q0le o] 1-C2 661 285 285 348
s 42, A HERE 4, oldE 427, A 1-C6 660 249 362 359
Y= 5E3} AZ=uiA] 473} Z 2153} 0 2 JLAISGIT) I-C5 .645 .196 .307 .380
U7, 21EAd7= Babin, Boles(1996)0] 7HEFe}al Yoon 1-C7 626 .340 257 401
(2008)0] AR&3l HEAZS B dlo] U] &4 25l E-T2 .064 .806 .190 .167
ARgSILE. M SR TelReloR PAR, SO B
E-T1 .037 785 .108 .199
E-T4 294 758 171 140
3. &X £79| EfgiE U A AS E-T7 .429 .669 125 .163
E-T6 .304 .623 165 261
B eAelAl 274 mo] oie Bl Susp) 919 BTS 3% S8 18 0%
WerEe TR A5 st 4R B DAZ 22 a3 86064
rzzupE Aze] §2 we 30luh Bl AL k) 2019) D-A7 114 .168 755 .342
AEmAe Ea UeegEs Azsln TAsgTe D-AS 178 216 732 245
AZs17] o3l SHAIA G OlEA(EEA)S ALAJSHATt D-A3 333 138 665 305
B QolBAO ZMH B Al85to] 2w 3] Au) DAl 3% 266 609 073
T TTow = B = D-A4 428 164 .601 .209
H(Varimax)2 AFESFATE 2 QA A g H(Factor loading)-2 D-AG 361 209 537 385
24 Solds 7o m FESIelTE AA Ao tish M-S2 268 194 1300 781
AM+= Merenda(1997)7}F A|ASE 50%0| A 7|&2C2 519 M-S1 290 207 217 734
11, KMO®} Bartlett®] 452 KMO 504, pvaluex= 05 M-S3 325 272 .285 .629
olale] 4215 HAslctal el tHNoh, 2014). M-s4 .406 .322 .256 .611
27 To] AFES 712517] 23 Cronbach’s ¢ 7 Eigen-value 4,780 4,601 4,334 3.327
22 Bgsto] A AT ALS AN AlFEL Variancje(%) 19.121 18.643 17.335 13.309
0] 72 Cronbaclts & k0] 6olAk] uf AlZ|Eo] A Cumulative(%) 19,121 37.764 55.099 68.408
a .934 .902 .899 .879

7F fle AoR wdssint
A, YropAE o] ghaA QolEa Au} (Table 2) 9}
o] urepytth, WinkAIE 9 shejacles WiAR{UA
A, 2539, Y, A GAAIEo] ehter, agl
A= Soldo = eyt & BEoi 2052
Z] wlEke] (8.408%2 AWalT 9lomn, Q91EAe] m3
AgEE KMO=.9560]11, Bartlett®] FEAAFS x°
5926,127, df<300, sig.=.0000.2 Yeh} 4227} o535t
o7 et AlZE=EA A3} Cronbach’s o FFo] 879~
9342 U AlZ=E ghE skl

S, AR|ARE Y] BAA QRS AAlRE At

27
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KMO=.956, Bartlett’s test of Sphericity(x’=5926.127, df<300, sig.=.000)

UFER T, & oA AR 2xg ol tigt =224k gk
2 57.678%E VEh} AdES SEslglth, @oliAol 1
‘o A= KMO=,93202 UERH L, Bartewt®] 8444
S x*=1777.960, df=45, sig.=.0002 UER} 5227} A5t
3t Ao 7 YEhgtl AR wEA Au} Cronbach’'s @ 7]
II5E UEhY AlF s SHHEskeit

lN

A, 2HANBE] G QoA HARE At
(Table 4) 2} o] Lpekteh, BAAZ, FHHF, oleky

T, dlomtEds, Mol Ax=uioR 4 5191a
O Uepgon, Q82 Soldo 2 Vet
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Table 3. Service Orientation EFA Do) A AW T | 3t A EAF 7S 68.989% =
Service Orientation Ueh} Agele shesignt 9ol A0] ny AHilrl
vol 813 KMO-.9272 OF&siehal Tehsll Solho2 Lot &3}
o o 3 02 L, Barlens] TaAAZE £-3846.947
z:gz 67;23 df=210, sig.=.000%2 4F&st Ao 2 et AlF=EA
502 776 Z3} Cronbach’s a gto] .792~.8802 UEh} Al =S 3}
$-010 .761 Halarh
o7 e G, ARl A aQlHAS AR 2
%Ol 08 (Table 5) 2} ZFo] Thdalo@ QA A= solfoz
zgf zzz et 2 ZFollA Zdatel iRt FAEAr a2
Eigen-value 5.768 72.048%2 e} A8 stestgict QoA ny
Variance(%) 57.678 S = KMO=.8702 2|3kt 7102 ey, Bartlett]
Cumulative(%) 57.678 THAAZE %°=963.894, df=10, sig.=. 0002 &8t 710
i 2D 2 Yepytt Alg= B4 Ay} Cronbach’s o ghe] 9022

KMO=932, Bartlett’s test of Sphericity(x"=1777.960, df=45, sig.=.000)

Ut AlgES Shestgc
Table 4. OCB EFA

Altruism Conscientiousness Courtesy Civic virtue Sportsmanship
Altruism1 827 .069 216 086 144
Altruism2 794 157 222 131 154
Altruism3 770 .260 .250 165 148
Altruism4 681 201 .309 .235 .109
Conscientiousness4 .096 .805 158 .103 (111
Conscientiousness1 138 736 233 .055 154
Conscientiousness> 172 735 .334 111 .201
Conscientiousness2 185 664 242 321 283
Conscientiousness3 237 .579 -.237 .335 .167
Courtesy2 314 121 717 .253 144
Courtesyl .345 .260 .685 242 103
Courtesy4 .233 .229 .663 .216 217
Courtesy3 .289 183 .620 172 .198
C-V3 105 117 153 .863 185
C-V1 182 213 448 695 .032
C-v2 181 181 447 .679 158
C-V4 381 224 127 515 .296
Sportsmanship2 .096 131 .079 177 .850
Sportsmanship1 .091 149 126 144 .788
Sportsmanship4 .297 .327 .218 .069 .562
Sportsmanship3 .279 .355 .289 .084 518
Eigen-value 3.281 3.225 2.961 2.565 2.456
Variance(%) 15.624 15.355 14,101 12,214 11.694
Cumulative(%) 15.624 30.979 45,080 57.294 68.989
a .880 .840 852 .845 .792

KMO=,927, Bartlett's test of Sphericity(x°=3846.947, df=210, sig.=.000)
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Table 5. Job Performance EFA

Job Performance

J-P3 .869
J-P1 .865
J-P4 858
J-P2 .835
J-P5 816
Eigen-value 3,602
Variance(%) 72.048
Cumulative(%) 72.048
a 902

KMO=.870, Bartlett’s test of Sphericity(x*=963.894, df=10, sig.=.000)

4. Xt=x2|

1

rEL
o
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aﬁ
1o
=
inf
)

pLO01 =&
A7t ‘4’1:4"’} = ﬂ:r”]'“oﬂ A 7Hggh WQl 7he] At
YT Az A ESI W 2] A= 8olst
2 Yeht oEEEAA (Muliicollinearity) o= 2471 ¢l
Aoz Uehith, ATTARA AT kS (Table 63}
A},

.

2. LiFOHAHIE0| M|AXIgrdo| Ojx|l= S

WRatA R o] Au|AX[gE e mR]= Gl et Zxt

= o (Table 7)3 2t} & 39w %
(p(.OOl)E ARt Aoz yepgon, A¥Ye 47.9%
(Adjusted R*=479)2 e UH oA —J 2E 319
[ AH|IARGEo] FAA R Fofet Fake nFlHh
AEAoz AmEy w5 (5=289, r=5.174), 3
0)(8=.175, t=2.744), AGAAL(B=.170, t=2.518), H*
AFUA)A(B=.170, t=2.203)2] =22 AH(+)Z2l 52
3t k= mA

a b c d e f g h i j k
a 1
b 611 1
C 5617 695" 1
d 6747 777" 7517 1
e 605" .600™ .583" .6287 1
f 415" 436" 4507 482" .546™ 1
g .493" 5257 .489" 5757 .583" .581° 1
h .506™ 513" 480 542" 629" .549™ 513" 1
i .501" .534" .530" .538” 646" .498” .500" 554" 1
j 479" .523” .523" 5177 697" 553" 525" .663” .658" 1
k .330" 218" 308~ 2927 523" 3437 .408” 468" 341" 435" 1
"p(.01

a: Education Training, b: Management Support, ¢ Delegation of Authority, d: Internal Communication, e: Service Orientation, f: Altruism,
g Courtesy, h: Civic virtue, it Conscientiousness, j: Sportsmanship, k: Job Performance
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Table 7. The effect of Internal Marketing on Service Orientation

3. WRoAIE0] =XAZbSH| D|x|l= S

B SE B t
(Constant) 1732 155 11.149 AR o] 2AARIEE X gkl et o
Education Training 233 045 280 5.174™ 3 HEA A= s (Table 8) 3} 2t}
Management Support 131 052 170 2,518 5, URnAEo] 2ANRES) 51982 % ofel
Delegation of Authority 136 050 175 2,744 Fol v X= Gk tigt S HEEH-L F=45.442(p{.001) =
Internal Communication 129 059 170 2,203 st Aoz Yepgor, a2 35 .8%(Adjusted R*=

F=74.265", R’=485, Adjusted R’=479

358)= HERT WRuAg 2 kel el s, 4

"p(.05, “p(.01, " p¢.001

AL, BESI] ok Tl FAH R Fel I
S vk ARHOR AwEw, ILN(E-214, -

Table 8. The effect of Internal Marketing on OCB

Dependent variable Independent variable B SE B t
(Constant) 1.518 .209 7.273
Education Training 197 061 201 3.248™
Altruism Management Support 173 .070 186 2.479"
Delegation of Authority 202 067 214 3.030"
Internal Communication .090 .079 .097 1.138
F=45.4427" R?= 366, Adjusted R?*= 358
(Constant) 1.986 0.190 10.452
Education Training 161 .055 183 2.916"
Courtesy Management Support 167 .064 201 2.633"
Delegation of Authority 198 .061 234 3.260”
Internal Communication .051 .072 .062 710
F=41.805", R?=.347, Adjusted R%= 338
(Constant) 1.584 214 7.406
Education Training .220 .062 223 3.548™
Civic virtue Management Support 145 .072 155 2.032"
Delegation of Authority 094 .068 .098 1.371
Internal Communication 184 .081 198 2.282
F=41.844", R*=.347, Adjusted R?=339
(Constant) 2,193 .210 10.435
Education Training 124 061 135 2.026"
Conscientiousness Management Support 069 .070 .080 .984
Delegation of Authority 145 .067 164 2,155
Internal Communication 177 079 206 2.232"
F=28.207", R?= 204, Adjusted R?= 254
(Constant) 1.522 214 7.129
Education Training 162 062 162 2.609°
Sportsmanship Management Support 133 .071 .140 1.857
Delegation of Authority 072 .068 075 1.056
Internal Communication .283 .080 .301 3.518™

F=44.908", R?=.363, Adjusted R?=.355

ok

p<05, “pLo1, 001
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3.030), WEFHA(B=.201, 1=3.248), AR Y(5=.180,
122,479)9] <22 H(+H)A Folgt FFS v Hch HE
AFUA )AL oletelEell ol FaFS nAA] gt

EA, WHuAE o] 2AAYE-2] 5H$1a’1el djfut
E35ol v FFo] digt AR F=41.805 (pS
00D)E 29l 208 Yepston, A2 33 8% (Adjusted
R*=338)& LBt AR 89l a1l ws2d,
YRR Y, HEH$Ido] defutEaEel FAH R o
3t JFS mFHoh ARHoR AwEY, Fg9Id(E=
234, 1=3.200), 73 BAAL(B=.201, 1=2.633), ASEH(B
=183, r=2,910)¢] =22 A(+)HA ot JFS 1|3
o, WEAFUACIAL dontE o Fo3t I
o Z]2) kot

A, Yot g o] 2AAEYE-2] 519|221l Froldy
ol Xl gl et 3| -e F=41.844(p .00 R
At Ao 2 e on, e 33 9%(Adjusted R*=
339)% YRyttt yEatA" o] ak9alldl nsed, 4
FAAY, WEAFYA o] oA se] FAHCRE &
ot Pk vjHrh ARAoR HHEH, nsTHA(R=
223, 1=3,548), WE-AFUA 01 A(5=.198, 1=2.282), 743
AR Q(B=.155, 1=2.032)] =02 F(+)H 25t JF
< 3 HIA2 Fofdsol fogh P wA|X
ookt

A, rapAge] 2A8 2] s a1l FilelE
off m2l= Gl gt 3R F=28.207(p¢.001)E 2]
3kt Aog yehton, Awde 25 4%(Adjusted R*=
254) & et WReEAIR Y] 59l eQl1dl wsgd, At
{19, WEATUAIO] FtllEol FAX R Fof3t
e vHth ARACE AdEdH, YREAFUA ol (p=
206, 1=2,232), HIRIU(B=.164, =2.155), WHZAPR
135, 1=22.020)9] =02 F(HA 5t IS wHh
7 GAA P FldEoll gt Pk mAA] ekl

e
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i

e

A FS

oA, WRakA R o] 22 AIRI8YE-9] 5191 aglQl A2
zmMiA o] x|z Fakel et BHEEPL F=44.908(p¢
O0D=E ARt Ao= yeyton, g 355%
(Adjusted R*=.355)= UeEPTE WRAAR S sheael
ol EEH, WREAFYA | Axz=miAle] FA AL
2 fot 9 vHh AFH R AuEH, YRAF
Aol A (B=.301, 1=3.518), AT (F=.162, 1=2.609)2]
o2 AHAQ ot FukE vk AFAX L A

FAA2 UlRupAg el frefet gae mIAA okt

o o

4. W2otAIgo| 2Fdatof ojxl= g

iatAg o] 2 5gdatol| vl x| Gl gt Axk= o
& (Table 9) 3} 2t} 2 3RS F=12.531(p{.001) =
Aslel Zlog Yepon Al 12.6%(Adjusted R*=
12002 YERTh WRuA" ] skeladlel s, |
g9l do] R4 Tl FAHOR Fo5t JIS u|Hoh
Ao R AHEH, WSEA(f=.245, =3.388), U
A(B=.207, 1=2.507)] =22 A(+)ZQ o5t FFS 1]
Ak AL YWREAFUA 1AL A5 Tl -2

g FFde vAA W

L8

Table 9. The effect of Internal Marketing on Job Performance

B SE B t
(Constant) 2.180 270 8.082
Education Training 265 .078 245 3,388
Management Support -.138 .090 - 134 -1,529

Delegation of Authority 216 086 207 2.507"
Internal Communication 077 102 075 .756

F=12.531"", R*=.137, Adjusted R*=126

pe05, "ol

5. Mu|AX[grdo| =gl 0jxl= Bt

Aulaz]gEgo] AR ate] njzl= Gkl tigt Aul=
o2 (Table 10)3 Zth 2 FRFL F=119.530
(pC.O0NE AeE A o8 Yepgon, A 27 3%(r”
=.273) & YETh AJB]AA]RFY(B=.701. £=10.933)2 4]
FA o] EAHCE folgt JFS vHTh

Table 10, The effect of Service Orientation on Job Performance

B SE B t
(Constant) 846 282 3.005
Service Orientation  .701 064 523 10.933™

F=119.530", R*=.273, Adjusted R’=271

“p.o01

6. ZXNDIYS0| HRo| 0Kl et

2AABFo] AT Ao )X o] of
o (Table 11)3} Zt} 2 ARG F=23.293(p(
OODE HIE ROE uehton] MwHe 25.9%

<t
b
&
ol



Table 11, The effect of OCB on Job Performance

B SE B8 t
(Constant) 931 1300 3.109
Conscientiousness -.001 .077 -.001 -.008
Sportsmanship 206 .069 190 2.980"
Civic virtue 293 076 267 3.882™
Altruism -.011 .074 -.010 -.150
Courtesy 204 .092 165 2.204"
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The Affects of TackwondoJangs Internal Marketing on Service

Orientation, Organizational Citizenship Behavior, and Job Performance

Yoon, Eyn-Hye' - Cho, Sung-Kyun?®

1. Kyunghee Univ., Doctoral Course 2. Kyunghee Univ., Professor

- Abstract N

Purpose The purpose of this study was to examine closely the Effects of Taekwondo's internal marketing
of service orientation, organization citizenship behavior and job performance, It was meaningful to expand
academic field and provide basic data to revitalize TackwondoJang’s differentiated marketing strategies and plan
about how TaekwondoJang managers view point about the instructor as an internal customer affect the

instructor’s responsibility and competence,

Method To achieve the purpose of this study, the people who were working at TaekwondoJang as an
instructors were selected as a population though using the convenience sampling method among
non-probability sampling methods. The Total of 320 were used for the final analysis, excluding unfaithful
responses, batch responses and duplicate responses of 30 copies through on-off line survey.

Results The research results follow. First, Internal Marketing had a positive statistically significant effect on
service orientation, Second, Sub-factors of internal marketing had a positive statistically significant effect on
organization citizenship behavior on the whole, Third, Education training, delegation of authority of Internal
Marketing had a positive statistically significant effect on orientation citizenship, Forth, service orientation had
a postive statistically significant effect on job perfomance. Fifth, participatory behavior, polite behavior of

Organization citizenship behavior had a postive statistically significant effect on job perfomance.

Conclusion This study conclued the service orientation, organization citizenship behavior, job performance
had positive effects on the internal marketing of TaekwondoJang, And the concept and application plan of

internal marketing have academic significance in the era of fierce competition among TaekwondoJangs'.

Keywords Internal Marketing, Service Orientation, OCB, Job Perfomance
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